This paper turns Snow-White's magic mirror onto recent economics Nobel Prize winners, top economists and happiness researchers, and through the eyes of the "man in the street" seeks to determine who the happiest academic is. The study not only provides a clear answer to this question but also unveils who is the ladies' man and who is the sweetheart of the aged. It also explores the extent to which information matters and whether individuals' self-reported happiness affects their perceptions about the happiness of these superstars in economics.
I. INTRODUCTION
"Mirror, mirror on the wall, who is the fairest of them all?" asked the haughty Queen in the Grimm Brothers' memorable fairy tale, Little Snow-White. This narrative is set in a fantasy world where people are still ruled by kings, the perceptions of a magic mirror are influential enough to warrant homicide and dwarves happily whistle as they work. In contemporary society the principle of democracy is prevalent; common people rather than monarchs are involved in the collective decision making process. So, instead of giving the mirror a monopoly on declaring the truth, why not ask the "man in the street" to evaluate who the fairest one of all is? The difficulty is that the common person does not have the omnipotent vision of a magic mirror. However, thanks to the technology of recording pictures by capturing light on film, everyday people have the chance to appraise who is the fairest in the land.
The entertainment industry has created modern-day royalty, substituting the Queen in Little Snow-White with movie stars and models. Gossip magazines such as Vanity Fair, People and US Weekly are full of celebrity photographs. The phenomenon of superstars has attracted increased attention among economists. Rosen's (1981) seminal paper has initiated a lively discussion about stardom and salary structure -stressing that in many professions a relatively small number of people boast prodigious salaries and dominate the field. Since then, the superstar effect has been investigated not only in the economics of sports, but also in the entertainment industry, such as Hollywood economics (De Vany 2004) , cultural economics (Frey 2000) and in winner-take-all markets, where a small heterogeneity in performance translates into large reward differences (Frank and Cook 1995) .
As researchers we have a natural interest to not only explore sports and entertainment superstars, but also analyse superstardom in academia. However, relative to the charming maidens in fairy tales and the young starlets in Vanity Fair, the beauty of academic economists does probably not inspire such an investigation. If beauty might not be the right topic to explore what else can be considered? On contemplating a man's mission in life, Aristotle said that "happiness is the meaning and the purpose of life, the whole aim and end of human existence". Although some may argue that happiness is not the ultimate goal in life, few will deny that it is a key ingredient for a good life since other factors such as wealth, status, job satisfaction and health, are reflected in the notion of happiness. Therefore, instead of focusing on top researchers' beauty, this paper explores their perceived happiness through the contemporary equivalent of the magic mirror.
II. METHODOLOGICAL APPROACH
How can something intangible, such as life satisfaction, be measured? The literature has strongly focused on self-reported measures of happiness, and employed survey data (for an overview see Frey and Stutzer 2002a , 2002b , Clark et al. 2008 . The literature has attempted to fill utility with content and has assumed that utility can be cardinally measured in the form of subjective well-being (Frey and Stutzer 2002a In Table A1 we report countries' average values of happiness using the newest available wave (1999) (2000) (2001) (2002) (2003) (2004) . Higher values are in line with a lower level of happiness. It can be seen that the average levels of happiness vary between 1.422 and 2.610.
It is often claimed that well-being measures used for comparisons between countries are problematic due to, for example, various kinds of cultural bias when reporting the level self-reported happiness (see, e.g., Diener et al. 1995) . Moreover, the literature in general assumes that people are able to consistently evaluate their own state of happiness (Frey and Stutzer 2002 ).
An alternative approach might be to ask other people how they perceive the level of happiness of a particular individual. The use of perceptions as an indicator for a phenomenon is widely used in economics, especially in the areas where direct ways of measuring are not available. For example, the literature on corruption strongly relies on questionnaire-based surveys that measure perceptions of corruption rather than corruption per se (see Tanzi 1998) . Working with perception through the eyes of an outsider may reduce the problems of validity such as distortions in reporting one's own happiness due to ego-defence mechanisms or the need to be seen in a socially desirable light. Such a proxy may even reduce reliability problems being less affected by volatile moods. Finding a suitable photograph to use in the questionnaire was an essential aspect of the survey design. We decided to take the picture each researcher chose to put on his academic homepage as the "mirror" to the outside world 3 . We expect that this is a good proxy for how they see themselves and we can be sure that they identify themselves with the picture on their website 4 . The survey was conducted in Brisbane, Australia's third largest city. Survey administrators were given a survey set containing typed instructions for participants which were read out during each survey. When an individual agreed to participate they were given the following instructions: Each participant was asked the above question for 12 different photographs (see Table   A2 for the chosen pictures). One half of the participants were given further information about the person in each photograph. The treated group was told that the photographed individual was a "happiness researcher", "top economic researcher" or a "Nobel Prize winner in economics". Once the participant gave a response to the happiness question for each photograph, they were asked basic demographic information 5 . At the end they were asked to report their own happiness using the WVS question. Note that four survey sets, each with a different order of photographs, were used when conducting the questionnaire to allow correction for order biases that arise from showing photographs in a particular order. A total of 554 individuals were surveyed between August 3, 2007 and August 11, 2007 (including both weekends and weekdays). They were found by canvassing different locations around the city centre (on each day two or three locations were chosen). Tables 2 and 3 , we conduct a multiple regression analysis to disentangle these effects. In Table 2 we use a pooled data set that explores the determinants of happiness using dummy variables for the researchers.
III. EMPIRICAL RESULTS
Ordered probit is a common model used in the literature to explore the determinants of happiness (Frey and Stutzer 2002) . The ordered probit model is relevant in such an
analysis insofar as it helps analyze the ranking information of the scaled dependent variable. However, because the ordered probit equation has a nonlinear form, only the sign of the coefficient can be directly interpreted and not its size. Calculating the marginal effects is therefore a method to find the quantitative effect a variable has on individuals' perceived happiness. In all survey evaluations the marginal effects are presented for the highest happiness value. The original scale has been recoded to measure the level of happiness rather the level of unhappiness (4= very happy, 1=not at all happy).
In the regressions we will also take into account unobservable individual specific characteristics with standard error adjusted for the clustering on individuals. In addition we will also use set fixed effects to take into account that we changed the order of the photographs in each set. Table A3 in the Appendix we also give all the researchers the chance to be in the reference group to better explore researchers' happiness differences. Only Eq. 7/8 and 9/10 indicate that the differences between Finn
Kydland and Ed Diener, and Paul Krugman and Daniel Kahneman are not statistically significant.
The second regression explores the differences between the three main groups, namely Nobel Prize winners, top economists and happiness researchers, using happiness researchers as the reference group (see first result column). In general, we can see that happiness researchers are perceived to be the most happy. Relative to top economists and Nobel Prize winners, happiness researchers have a higher probability of being perceived to be very happy (by 11.1 and 1.8 percentage points, respectively). In the next specification we separate the top economists and Nobel Prize winners into micro-and macro-economists. The tables indicate that macro-economists record a higher while micro-economists record a lower level of perceived happiness than the reference group.
Being a top macro-researcher rather than a happiness researcher increases the probability of getting the highest happiness level by 10.1 percentage points. On the other hand, being a top micro-economist rather than a happiness researcher reduces the probability of reaching the top happiness scale by 24.8 percentage points. In the last regression we divide all the researchers into two groups (superstars with a stronger micro focus or superstars with a stronger macro approach (reference group). Consistent with the second regression we find that being a researcher with a stronger microeconomic focus reduces the probability of being rated with the highest happiness level by 32.0 percentage points.
However, without a broader investigation, covering a larger number of researchers, we cannot ascertain why this difference is observed. It could arise from a selection effect, topic specific factors or characteristics specific to the researchers in our sample. From past studies which explore differences between micro-and macro-economists we know that American economists have a significantly higher degree of consensus on microeconomic rather than macroeconomic issues (Kearl et al. 1979) , while studies which also involve European economists indicate that these findings are not robust (Frey et al. 1984) . Academic disagreement may mean that a hierarchy in that field is harder to establish, therefore researchers feel more influential and happier as a result. surround yourself with happy people, as they will think you are happier on average, and with women as they will judge you to be happier; and be careful how much information you reveal about yourself, as this may affect you in a positive or negative manner.
The happiness literature has strongly focused on self-reported happiness. In this paper we provide an alternative proxy, namely the perceived happiness of an individual judged by someone else. This may be an interesting approach to explore in a broader manner. The use of perceptions is common in economics, especially in areas where direct measurements are limited (e.g. corruption, tax evasion). Moreover, such an approach may help to deal with the problems of validity and reliability, both key evaluation criteria when using indicators of happiness.
Finally, keep in mind that this study was only carried out by three young dwarfs of the economic profession and their happiness has not been studied at all. We therefore deeply hope that this study does not induce envy and pride like rank weeds in the heart of the investigated superstars nor other researchers but rather encourage all of them to live happily ever after. (4)). *, ** and *** denote significance at the 10%, 5% and 1% level, respectively. 
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